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{tL[ D!/ag9{ Aa (KS ¢ 2sNdstiRdiién Wazpravitierganies to the/viondyiSng GamivgS
portalslocalized in 20 languagdgsachof our game prtalsis targeted to a specifimarket,such agamilies,
tweens, g@rls, and teensand each portal ifully localizedo its territory throughdomain, language, and even
game content.

Our deep understanding of the online gasmaarket, includingboth casual and MMO gamganables us to
produce locallytailored portals dedicated to fret-play casual games. Each montimre than115 million
unique userwisit ourpropertiesto playonline for free

In addition toforming gaming contenpartnershipswith premiergame developers and publists, SPIL GAMES
also has an imouse game studio. The-house development team creates specialized kgghlity games
focused on thalesiresof the consumers who visit our portals

Offering more than H00 gamedn its current games portfolicSPIL GAMBSE (G KS 62 NI RQa f S| RAy 3
destination onlineWe are proud toprovide a fun, interactive entertainment to all the different types of
consumers who play our games all over the world!

Our success factors include:

Free and fun games

A deepunderstanding 6the gaming market

In-house development of specifily-targeted games
Localized games adnguagedor each of our countries
Partnerships with leading game publishers

The highestraffickedgame portals worldwide

=A =4 =4 -4 -4 4

With superiorcontent and higkgualty gameson our everincreasinghumber of online gameportals SPIL
GAMES hequickly establishedtself asaleader in the casual gaming market
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In early 2001, two Dutch entrepreneuedd the foundationfor a companydedicated todelivering fun and
accessible, higlyuality games for audiences worldwide. They called this com@iiiL GROUP. In 20Dy
launched their first online gansportal, www.spelletjes.nin the Netherlands. Between 2004 and 2Q@PILL
GROUP grew and expded, establishing game portals throughout Euroged partnerships with major
publishers and developers in the casual gameustry.

Due to the enormous successits portals SPILL GROUP extended its operations ovens@®97 The
companyacquired a majority share in the @kse game development companyidj and beganleveloping
games in houseSPILL GROW@B0 expandeds portal offerings by launchingonline gamegortalsfor the
United States and United Kingdoim.early 2008, SPILL GBPmoved into the MMORPG (mssively
multiplayer online roleplaying game) sectpacquiing a leading MMO portadnd communiy: ONRPG.com

Bylaunching venguccessful game portals all over the world, SPILL GROUP greuvthiritang international

gamescompany.ln 2008 SPILL GROWRiftedits identity to fully reflectits foothold inand focus orthe games

market, rebrandingasSPIL GAMES. In addition to the name chapge,L [ Qa 2 @S NievarhpediaRdSyy G A G & &
new corporate website was launched.

Tocdhy, SPIL GAMESamulti-national companwvith offices in the Netherlands, China, and Polaadd with 50
online games portals worldwide

SPIL GAMB&luesbeing:

Funand enjoying our own games
Ambitiousand dynamic
Enthusiastiaboutwhat we do
International with a globalreach

Proudto be a leader

Passionatewith a firm beliefin our products

=A =4 4 4 -4 4
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Peter Driessen, i@ef Executive Officer, Cofounder and Ceowner of
SPIL GAMES

Peter Driessen etounded SPIL GAMES in 2001 with Bennie Eeftikd SNR & I @ewfmmnts o
establishing SPIL GAMES was to assemble-adioh team (i K I iit@hé withthe Zn
ySSRa 27F (2 Rdn®sodildedelop thelpesd gades and portatsdeliver
maximum gaming traffic.

AsCEO, Peter leads ttmanagement team in the areas of Human Resources

management, sategy, and M&A. His philosophy imvesting in the right peoplehile
focusing on londerm goalssa keyfactorA y {t L[ Q& & dzOOS &ras |
new opportunities in online gaming.
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Prior to SPIL &MES Peter was the owner of a consulting firm specializing in

assessment and management coaching. His entrepreneurial spirit and interest in

led him to collaborate with Bennie Eeftink on thesation of an online community for

teens in Holland. From there, thhdeam developedseveral more websites, focusing increasirmithe casual

gaming portals that were to becontke coreof SPIL GAMES.

Bennie Eeftink ChiefStrategyOfficer, Cofounder and Ceowner of SPIL

GAMES

CoF2dzy RSNJ 2F {tL[ D!a9{ lft2y3 gA0GK OdzNMEaiimniaSsimsinS (0 SNI |
focus lies in the areas efrategic positioning and new business. -

After finishing his studies in CommerciabBomics in 1999, Benngtarted his first
internet companyEMS (Eeftink Marketing Serviceshich focused on onla
communities and domainame tradingBuilding on his past experienc&gnniehas
becomean expert in online user experience and internet marketing methods.

Hebrings a passion for entrepreneurialism to SPIL GAMES, and steers his manage
team to strive to achieve their goals.
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Bret Kelly Chief Technology Officer

As the Chief Technology Officer of SPIL GAMES, Bret Kelly is responsible for leadina
the technicddevelopment of the company's websites around the world through
innovation in engineering and operational infrastructure.

Prior to joining SPIL GAMES, Bret was the CTO of Marktplaats.nl, where he lead t
G§SOKy2ft238 GSIY (KN dzanl acekerdted@@dwit follghdng &
its acquisition by eBay. Before joining Marktplaats.nl, Bret spent seven years as a
Technical Consultant at Accenture, where his clients included Microsoft, American
Express, Gateway, Texas Instruments, eBay, and more.

Brethas a Bachelor's degree in Mechanical Engineering with High Honors from th
University of lllinois, Urban@hampaign.

Willem van Wijmen Chief Financial Officer
Willem joined SPIL GAMES ahief Financial Officer in 2007.

Willem began his career at the international consultancy firm KPMG, where he
worked for three years ashighlevelconsultant in the corporate finance section.
2AfESYQa FANRG O2y il Odltimegadt ih&kDuyhSadio StaichA
Business News Radio, where he worked as the Finance Director, fibgrayed a
major role in setting up finance systems, restructuring, and integrating various
business units.

Willem holds a degree in Business Administratramf Nyenrode Business University
and a degree in Business Economics from the University of Amsterdam
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Sidney Mock Chief Commercial Officer

Sidney Mock, Chief Commercial Officer at SPILER\NS responsible for defining
FYR AYLX SYSyidAy3a GKS O2YLIl yeQa AydsS
revenuedriven activities and recruits and oversees the sales teaoridwide.

In 2008, Sidney joined SPIL from Google, whenduserved asrdustry Leader for
the Netherlandsresponsible for the salef Google products acrosise Financial
Services, Local (classifiedshdAutomotive sectos. Hehad previously held the
position of Country Marketing Manager for Google in the Benglarketand, in

this role,drove the launch and growth of @Boogle products and services in this
region.

Prior to Google, Sidney was Marketing Director for Monster Worldwide and led
Monster to the #1 position in the Dutch market. His awarnthining Go!Go!Go!
campagn won the Golden Effie for most effective advertising campaign in the Netherlands. He also served as
MarketingManager at Smart, and was responsible for the market launch of Smart cars in the Dutch market.

Sidney had his formal education at Nyenrdgigsiness University. He is passionate about the internet and
developed his first website in 1996.

Marc van der ChijsChief Executive OfficeAsia
As acting CEO of SPIL GAMES Asia, Marer&hijks is responsible for all compan
game portals in the Asian market as well as thianse game development studio,
Zlong Games.

WithaM a3 SNR& RSAINBS Ay .dzaiySaa 902y FIad NR

background is firmly rooted in business nagement and technology.

Prior to joining SPIL GAMES, Mardanded and was an active board member of
the leading Chinese video sifBudou.com. From 1996 through 2002, Marc held
several management positions at automobile manufacturer Daimler in Stattgar
andBeijing.

Multilingualwith fluencyin Dutch, English, Germaand French, and extremely \ ",
interested in both the internet industry and gaming, Marc is excited to be leading the growth of SPIL GAMES in

Asia
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PORTAPERFORMANCE
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European Game portals

United Kingdom:

1 www.games.co.uk007
T www.mygames.co.ukR007
T  www.girlsgogames.co.uk007

The Netherlands:

1  www.spel.nl2006
T  www.spelletjes.nP004

T  www.qgirlsgogames.r2007

Germany:

T www.jetztspielen.de2006
T www.spielen.con?007
T  www.qgirlsgogames.d2007

France:

T  www.jeux.fr2004
T  www.jeu.fr2004
T www.girlsgogames.f2007

Spain:

T  www.juegos.con?007
WwWWw.zapjuegos.cord007

1  www.juegosdechicas.co@007

==

Italy:

1 www.gioco.it2008
1 www.giocaregratis.i008

1 www.girlsgogames.i2007

Poland:

T www.gry.pl2005

www.minigry.pl2008
T www.qgirlsgogames.®007

==
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Sweden:

1 www.spela.s€007

T  www.spel.eu2008
T www.qgirlsgogames.s2007

Portugal:
T  www.0j0g0s.pt2006
Russia:

T  www.ourgames.ri2007
T www.flashgames.r2007
T  www.girlsgogames.ra008

Turkey:

T  www.asoyun.con?008
T  www.qgirlsgogamestr.cora008

North American Game Portals
 www.gamesgames.co006

www.agame.con?006
www.girlsgogames.cor®007

www.onrpg.con2008
www.al10.com?008

= =4 =4 =

Latin American Game Portals

T  www.juegos.con?008
T www.zapjuegos.cor@007

T www.juegosdechicas.co2007

Brazil:

T  www.0jogos.com.bP007
www.clickjogos.con2007
T  www.girlsgogames.com.#007

==
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Asan Game portals

China:

T www.game.com.cr2006
T www.xiaoyouxi.con?007

1 www.game.co.ir008
T www.girlsgogames.i2008

Indonesia:

T  www.games.co.i®@007

Malaysia:

T  www.game.com.myp008

Japan:

T www.egames.j?008
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http://www.game.com.my/
http://www.egames.jp/

FAMILY SEGMENT PORISA
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