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ABOUT US  

{tL[ D!a9{ ƛǎ ǘƘŜ ǿƻǊƭŘΩǎ ǳƭǘƛƳŀǘŜ ƻƴƭƛƴŜ ƎŀƳŜs destination. We provide games to the world using 50 gaming 

portals localized in 20 languages. Each of our game portals is targeted to a specific market, such as families, 

tweens, girls, and teens and each portal is fully localized to its territory through domain, language, and even 

game content. 

Our deep understanding of the online games market, including both casual and MMO games, enables us to 

produce locally-tailored portals dedicated to free-to-play casual games. Each month, more than 115 million 

unique users visit our properties to play online for free.  

In addition to forming gaming content partnerships with premier game developers and publishers, SPIL GAMES 

also has an in-house game studio. The in-house development team creates specialized high-quality games 

focused on the desires of the consumers who visit our portals. 

Offering more than 4,000 games in its current games portfolio, SPIL GAMES ƛǎ ǘƘŜ ǿƻǊƭŘΩǎ ƭŜŀŘƛƴƎ ƎŀƳŜ 

destination online. We are proud to provide a fun, interactive entertainment to all the different types of 

consumers who play our games all over the world! 

Our success factors include:  

¶ Free and fun games  

¶ A deep understanding of the gaming market  

¶ In-house development of specifically-targeted games  

¶ Localized games and languages for each of our countries  

¶ Partnerships with leading game publishers  

¶ The highest-trafficked game portals worldwide  

With superior content and high-quality games on our ever-increasing number of online games portals, SPIL 

GAMES has quickly established itself as a leader in the casual gaming market.  
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HISTORY AND VALUES  

In early 2001, two Dutch entrepreneurs laid the foundation for a company dedicated to delivering fun and 

accessible, high-quality games for audiences worldwide. They called this company SPILL GROUP. In 2004, they 

launched their first online games portal, www.spelletjes.nl in the Netherlands. Between 2004 and 2006, SPILL 

GROUP grew and expanded, establishing game portals throughout Europe and partnerships with major 

publishers and developers in the casual games industry.  

Due to the enormous success of its portals, SPILL GROUP extended its operations overseas in 2007.  The 

company acquired a majority share in the Chinese game development company Zlong and began developing 

games in house. SPILL GROUP also expanded its portal offerings by launching online games portals for the 

United States and United Kingdom. In early 2008, SPILL GROUP moved into the MMORPG (massively 

multiplayer online role-playing game) sector, acquiring a leading MMO portal and community: ONRPG.com.  

By launching very successful game portals all over the world, SPILL GROUP grew into a thriving international 

games company. In 2008, SPILL GROUP shifted its identity to fully reflect its foothold in and focus on the games 

market, rebranding as SPIL GAMES. In addition to the name change, {tL[Ωǎ ƻǾŜǊŀƭƭ ƛŘŜƴǘƛǘȅ ǿŀǎ revamped and a 

new corporate website was launched.  

Today, SPIL GAMES is a multi-national company with offices in the Netherlands, China, and Poland, and with 50 

online games portals worldwide. 

SPIL GAMES values being:  

¶ Fun and enjoying our own games 

¶ Ambitious and dynamic 

¶ Enthusiastic about what we do 

¶ International with a global reach 

¶ Proud to be a leader 

¶ Passionate with a firm belief in our products 
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EXECUTIVE LEADERSHIP  

Peter Driessen, Chief Executive Officer, Co-founder and Co-owner of 
SPIL GAMES 

Peter Driessen co-founded SPIL GAMES in 2001 with Bennie Eeftink. tŜǘŜǊΩǎ Ǝƻŀƭ ǿƘŜƴ 

establishing SPIL GAMES was to assemble a top-notch team ǘƘŀǘΩǎ in tune with the 

ƴŜŜŘǎ ƻŦ ǘƻŘŀȅΩǎ ŎƻƴǎǳƳŜǊǎ and so will develop the best games and portals to deliver 

maximum gaming traffic. 

As CEO, Peter leads the management team in the areas of Human Resources 

management, strategy, and M&A. His philosophy of investing in the right people while 

focusing on long-term goals is a key factor ƛƴ {tL[Ωǎ ǎǳŎŎŜǎǎ ŀǎ ǘƘŜ ŎƻƳǇŀƴȅ ŜȄǇƭores 

new opportunities in online gaming.  

Prior to SPIL GAMES, Peter was the owner of a consulting firm specializing in 

assessment and management coaching. His entrepreneurial spirit and interest in media 

led him to collaborate with Bennie Eeftink on the creation of an online community for 

teens in Holland. From there, their team developed several more websites, focusing increasingly on the casual 

gaming portals that were to become the core of SPIL GAMES.  

 

Bennie Eeftink, Chief Strategy Officer, Co-founder and Co-owner of SPIL 
GAMES 
Co-ŦƻǳƴŘŜǊ ƻŦ {tL[ D!a9{ ŀƭƻƴƎ ǿƛǘƘ ŎǳǊǊŜƴǘ /9h tŜǘŜǊ 5ǊƛŜǎǎŜƴΣ .ŜƴƴƛŜ 9ŜŦǘƛƴƪΩǎ 

focus lies in the areas of strategic positioning and new business.  

After finishing his studies in Commercial Economics in 1999, Bennie started his first 

internet company: EMS (Eeftink Marketing Services), which focused on online 

communities and domain-name trading. Building on his past experiences, Bennie has 

become an expert in online user experience and internet marketing methods.  

He brings a passion for entrepreneurialism to SPIL GAMES, and steers his management 

team to strive to achieve their goals.  
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Bret Kelly, Chief Technology Officer 
As the Chief Technology Officer of SPIL GAMES, Bret Kelly is responsible for leading 

the technical development of the company's websites around the world through 

innovation in engineering and operational infrastructure.  

Prior to joining SPIL GAMES, Bret was the CTO of Marktplaats.nl, where he lead the 

ǘŜŎƘƴƻƭƻƎȅ ǘŜŀƳ ǘƘǊƻǳƎƘ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ǘǊŀƴǎƛǘƛƻƴ and accelerated growth following 

its acquisition by eBay. Before joining Marktplaats.nl, Bret spent seven years as a 

Technical Consultant at Accenture, where his clients included Microsoft, American 

Express, Gateway, Texas Instruments, eBay, and more. 

Bret has a Bachelor's degree in Mechanical Engineering with High Honors from the 

University of Illinois, Urbana-Champaign. 

 

Willem van Wijmen, Chief Financial Officer 
Willem joined SPIL GAMES as its Chief Financial Officer in 2007.  

Willem began his career at the international consultancy firm KPMG, where he 

worked for three years as a high-level consultant in the corporate finance section. 

²ƛƭƭŜƳΩǎ ŦƛǊǎǘ ŎƻƴǘŀŎǘ ǿƛǘƘ ƴŜǿ ƳŜŘƛŀ ǿŀǎ ŘǳǊƛƴƎ Ƙƛǎ time at the Dutch radio station 

Business News Radio, where he worked as the Finance Director. There, he played a 

major role in setting up finance systems, restructuring, and integrating various 

business units.  

Willem holds a degree in Business Administration from Nyenrode Business University 

and a degree in Business Economics from the University of Amsterdam. 

 

 

  

http://www.spillgroup.com/management_willem.php
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Sidney Mock, Chief Commercial Officer 
Sidney Mock, Chief Commercial Officer at SPIL GAMES, is responsible for defining 

ŀƴŘ ƛƳǇƭŜƳŜƴǘƛƴƎ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ƛƴǘŜǊƴŀǘƛƻƴŀƭ ŎƻƳƳŜǊŎƛŀƭ ǎǘǊŀǘŜƎȅΦ IŜ ƭŜŀŘǎ ŀƭƭ 

revenue-driven activities and recruits and oversees the sales teams worldwide.  

In 2008, Sidney joined SPIL from Google, where he had served as Industry Leader for 

the Netherlands, responsible for the sale of Google products across the Financial 

Services, Local (classifieds), and Automotive sectors. He had previously held the 

position of Country Marketing Manager for Google in the Benelux market and, in 

this role, drove the launch and growth of all Google products and services in this 

region.  

Prior to Google, Sidney was Marketing Director for Monster Worldwide and led 

Monster to the #1 position in the Dutch market. His award-winning Go!Go!Go! 

campaign won the Golden Effie for most effective advertising campaign in the Netherlands. He also served as 

Marketing Manager at Smart, and was responsible for the market launch of Smart cars in the Dutch market. 

Sidney had his formal education at Nyenrode Business University. He is passionate about the internet and 

developed his first website in 1996. 

 

Marc van der Chijs, Chief Executive Officer, Asia 
As acting CEO of SPIL GAMES Asia, Marc van der Chijs is responsible for all company 

game portals in the Asian market as well as the in-house game development studio, 

Zlong Games.  

With a MŀǎǘŜǊΩǎ ŘŜƎǊŜŜ ƛƴ .ǳǎƛƴŜǎǎ 9ŎƻƴƻƳƛŎǎ ŦǊƻƳ aŀŀǎǘǊƛŎƘǘ ¦ƴƛǾŜǊǎƛǘȅΣ Ƙƛǎ 

background is firmly rooted in business management and technology.  

Prior to joining SPIL GAMES, Marc co-founded and was an active board member of 

the leading Chinese video site: Tudou.com. From 1996 through 2002, Marc held 

several management positions at automobile manufacturer Daimler in Stuttgart 

and Beijing.  

Multilingual with fluency in Dutch, English, German, and French, and extremely 

interested in both the internet industry and gaming, Marc is excited to be leading the growth of SPIL GAMES in 

Asia. 

  

http://www.spillgroup.com/management_willem.php
http://www.spillgroup.com/management_willem.php
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CORPORATE IDENTITY  
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PORTAL PERFORMANCE  
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GAME PORTALS  

European Game portals  
 

United Kingdom: 

¶ www.games.co.uk 2007 

¶ www.mygames.co.uk 2007 

¶ www.girlsgogames.co.uk 2007 

The Netherlands:  

¶ www.spel.nl 2006 

¶ www.spelletjes.nl 2004 

¶ www.girlsgogames.nl 2007 

Germany: 

¶ www.jetztspielen.de 2006 

¶ www.spielen.com 2007 

¶ www.girlsgogames.de 2007 

France:  

¶ www.jeux.fr 2004 

¶ www.jeu.fr 2004 

¶ www.girlsgogames.fr 2007 

Spain:  

¶ www.juegos.com 2007 

¶ www.zapjuegos.com 2007 

¶ www.juegosdechicas.com 2007  

Italy: 

¶ www.gioco.it 2008 

¶ www.giocaregratis.it 2008 

¶ www.girlsgogames.it 2007 

Poland: 

¶ www.gry.pl 2005 

¶ www.minigry.pl 2008 

¶ www.girlsgogames.pl 2007 

Sweden:  

¶ www.spela.se 2007 

¶ www.spel.eu 2008 

¶ www.girlsgogames.se 2007 

Portugal: 

¶ www.ojogos.pt 2006 

Russia:  

¶ www.ourgames.ru 2007 

¶ www.flashgames.ru 2007 

¶ www.girlsgogames.ru 2008 

Turkey:  

¶ www.asoyun.com 2008 

¶ www.girlsgogamestr.com 2008  

 
North American Game Portals  
¶ www.gamesgames.com 2006 

¶ www.agame.com 2006 

¶ www.girlsgogames.com 2007 

¶ www.onrpg.com 2008 

¶ www.a10.com 2008 

 
Latin American Game Portals 
¶ www.juegos.com 2008 

¶ www.zapjuegos.com 2007 

¶ www.juegosdechicas.com 2007 

Brazil:  

¶ www.ojogos.com.br 2007 

¶ www.clickjogos.com 2007 

¶ www.girlsgogames.com.br 2007 

 

 

http://www.games.co.uk/
http://www.mygames.co.uk/
http://www.girlsgogames.co.uk/
http://www.spel.nl/
http://www.spelletjes.nl/
http://www.girlsgogames.nl/
http://www.jetztspielen.de/
http://www.spielen.com/
http://www.girlsgogames.de/
http://www.jeux.fr/
http://www.jeu.fr/
http://www.girlsgogames.fr/
http://www.juegos.com/
http://www.zapjuegos.com/
http://www.juegosdechicas.com/
http://www.gioco.it/
http://www.giocaregratis.it/
http://www.girlsgogames.it/
http://www.gry.pl/
http://www.minigry.pl/
http://www.girlsgogames.pl/
http://www.spela.se/
http://www.spel.eu/
http://www.girlsgogames.se/
http://www.ojogos.pt/
http://www.ourgames.ru/
http://www.flashgames.ru/
http://www.girlsgogames.ru/
http://www.asoyun.com/
http://www.girlsgogamestr.com/
http://www.gamesgames.com/
http://www.agame.com/
http://www.girlsgogames.com/
http://www.onrpg.com/
http://www.a10.com/
http://www.juegos.com/
http://www.zapjuegos.com/
http://www.juegosdechicas.com/
http://www.ojogos.com.br/
http://www.clickjogos.com/
http://www.girlsgogames.com.br/
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Asian Game portals 
 

China: 

¶ www.game.com.cn 2006 

¶ www.xiaoyouxi.com 2007  

India: 

¶ www.game.co.in 2008 

¶ www.girlsgogames.in 2008 

 

 

 

 

Indonesia:  

¶ www.games.co.id 2007 

Malaysia:  

¶ www.game.com.my 2008 

Japan:  

¶ www.egames.jp 2008 

 

 

  

http://www.game.com.cn/
http://www.xiaoyouxi.com/
http://www.game.co.in/
http://www.girlsgogames.in/
http://www.games.co.id/
http://www.game.com.my/
http://www.egames.jp/
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FAMILY SEGMENT PORTALS 

 

  


